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Abstract 

The informal sector plays an essential role in the world’s economic development. It has filled 

the void left by the organized business sector's inability to accommodate the rising number of 

job seekers.  This research sought to investigate the Influence of socio-economic 

characteristics of the Market players on Urban Livelihoods in Marikiti Market, Machakos 

town, Kenya. The study was guided by dualism theory and sustainable livelihood framework. 

To achieve the objective a sample of 80 respondents was chosen consisting of both the 

owners and employees of the businesses within Marikiti market in Machakos town. Simple 

random and purposeful sampling methods were applied in choosing the respondents. The 

study employed questionnaires in data collection. Validity and reliability of the 

questionnaires was tested prior to the actual administration. The study found out that most of 

the players in Marikiti Market, were females at 70% of the sampled traders. Majority (37.5%) 

were within 31-40 years age brackets followed by (23.8%) within 41-50 years age brackets. It 

was noted that 7.5% of the respondents had no formal education and they were all females. 

Slightly more than half, 58% had attained secondary school education and only 10% had a 

post-secondary school education. Majority (45%) of the self- employed respondents were 

earning Kshs. 10,001- 20,000 per month on average. Although there were some relationships, 

the ANOVA analysis test findings indicated that, the independent variable did not 

significantly influence the change of livelihood standards at 0.05 = .This was because 

at 0.05 =   1.956 2.020c sF F=  = , and 0.0578 0.05P =  . The respondents appreciated the 

county government efforts in improving the working condition within the market. However, 

they faulted the government for poor garbage collection and security lapses. Business 

challenges and the respondents’ age had the highest logistic regression coefficients of |0.611| 

and |0.178| respectively. Women affirmative actions, educational bursaries advancement to 

the respondents’ dependents, targeted grants and favorable agricultural production policies 

formulation were recommended.  
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1.0 Introduction 

Most developing countries significantly rely on the informal sector (Bacchetta, 2009). States 

are no longer the employers due to the privatization and liberalization processes; instead, the 

commercial sector now bears this obligation (Estrin & Pelletier, 2018). The structured 

business sector was unable to handle the increasing number of job seekers, therefore the 

informal sector stepped in to fill the gap. For this reason alone, the informal sector should be 

embraced and promoted (ILO, 2019). 

Initially, ILO defined informal economy as “not confined to employment on the 

periphery of the main towns, to particular occupations, or even to economic activities, rather, 

informal activities are the way of doing things, characterized by, ease of entry, reliance on 

indigenous resources, family ownership of enterprise, small scale operation, labor-intensive 

and adapted technologies, skills acquired outside the formal school system and unregulated 

and competitive markets (ILO, 2019). 

The informal sector in Kenya includes all small-scale activities that are typically 

unorganized, somewhat regulated, employ few people, and use simple and low-tech 

equipment. (KNBS, 2022). This category contains the majority of small enterprises, including 

shops, hawkers, and other service providers. Kenya has a large informal economy that makes 

significant contribution to employment creation, income generation, poverty reduction and 

economic growth. (ILO, 2021). It is simple to enter and leave this industry, and it uses little 

to no technology, making it a good place to create new jobs.  

Due to the decline in job growth in the formal sector, the majority of young people 

who leave educational institutions and those who quit formal employment quickly transition 

to the informal sector (KNBS, 2020). To provide for the requirements of urban households, 

women in Kenya's cities engage in a variety of informal sector occupations. Their 

contribution to urban livelihoods continues to assist the growth of resources and capacities, 

enabling them to progress beyond the generation of basic income toward greater economic 

resiliency (Ruggut 2017). The idea that certain socio-demographic factors, such age, 

education, and marital status, have an effect on entrepreneurial activity in the Jua Kali sector 

is well supported by the available data (Mang'unyi & Mwanzia, 2018). 

To provide for the requirements of urban households, women in Kenya's cities engage 

in a variety of informal sector occupations. Their contribution to urban livelihoods continues 

to assist the growth of resources and capacities, enabling them to progress beyond the 

generation of basic income toward greater economic resiliency (Ruggut 2017). The idea that 

certain socio-demographic factors, such age, education, and marital status, have an effect on 

entrepreneurial activity in the Jua Kali sector is well supported by the available data 

(Mang'unyi & Mwanzia, 2018). 

 

Statement of the Problem 

Like many developing economies, Kenya faces high levels of unemployment, persistent 

levels of inequality and poverty, lackluster economic growth, and a perceived lack of social 
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cohesion from unemployed youth (KNBS, 2019).  The increased population of educated 

youth partly feeds the increased demand for creating employment opportunities (KIPPRA, 

2020). However, the pressure to create employment opportunities also stems from the need 

for the government to address social and economic issues (KER, 2019). Machakos town had 

a high number of skilled and unskilled labor which was steadily increasing. This posed a 

major challenge in matching employment opportunities with surplus labor (MCIDP, 2020). 

Additionally, rural-urban migration has seen most form four leavers move to the town in 

search of employment (MCIDP, 2020). Moreover, land use change from agricultural to real 

estate development and other uses has shrunk employment opportunities in agriculture sector. 

Mostly, the youth are unemployed due to their preference for white collar jobs, shying off 

from agriculture and inadequate financial empowerment (MCIDP, 2020). 

The informal sector has become a viable alternative to job creation in developing 

economies because of its significant labor absorption capacity (ILO, 2015). The informal 

economy serves as a source of employment, providing employment opportunities for the 

unemployed. (Uwitije, 2016; and a source of income (Mwaraba, 2015).  Traditionally, the 

sector has helped absorb low-level education holders. Currently, the sector is also absorbing 

highly qualified graduates. Thus, the sector is a source of employment for the educated and 

non-educated alike (ILO, 2019) Further informal sectors provide linkages to the formal 

sectors, thus serving as a window to access the wider economy (ILO, 2019). At a less 

significant but essential level, the informal sector is viewed as a viable model for the 

government to deal with social and economic problems related to poverty and unemployment 

(Chen et al.,2017). 

The pressure to develop the informal sector in Machakos county is part of a multi-

sectorial response to the social and economic challenges represented by the growing 

unemployed (MCIDP, 2020). In the rush to attaining its development goals, the county has 

not significantly perceived the informal enterprises as viable alternative to job creation in 

developing economies because of its significant labor absorption capacity. Just like any other 

formal sector, the informal enterprises particularly in Marikiti Market, Machakos town are 

faced with numerous and varied challenges including inadequate market stalls, strict county 

government regulations, poor storage facilities, poor sanitation among others. Such 

challenges have not been resolved amicably. The government and those employed in the 

formal sector typically perceive the informal sector as illegal and forbid its operations. 

Therefore, new strategies towards solving these problems need to be devised to guarantee 

efficiency and effectiveness in operating the informal enterprises in the market.  

The informal enterprises in Kenya have not attracted many researchers and, therefore, 

the county lacks sufficient knowledge and information regarding the contribution of informal 

enterprises to improving the livelihoods of its population. Most of the studies in Kenya and 

Machakos County have scantly touched on informal enterprises’ role in promoting  the 

peoples’ livelihood. Studies within Machakos County are mainly related to SMEs and SSEs. 

For example, Kaloki (2012) assessed the factors contributing to the failure of small and 

medium enterprises in Machakos District. In contrast, Mutiso (2011) investigated the demand 

for external financing and the constraints faced by small-scale enterprises in Machakos town, 

while Agan (2015) investigated the innovation and performance of SMEs in Machakos 

Township. On the other hand, only Ngui et al. (2014) assessed the determinants of the 

performance of the informal sector but in Makueni, but not Machakos.  

From this background, studies analyzing the contribution of the informal sector, 

SMEs, and unregulated businesses in the country are lacking. Further, concentration has 
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majorly been on one gender, mainly female. Additionally, there is generally a scarcity of 

recent studies on the informal sector in the county. As a result, this current study sought to fill 

this gap by examining the influence of informal enterprises on urban livelihoods: the case of 

Marikiti Market, Machakos Town, Kenya. It will also interrogate both males and females to 

gain extensive insight on the topic under discussion. 

 

1.1 Objective of the study 

The study sought to investigate the socio-economic characteristics of the players in Marikiti 

Market, Machakos town, Kenya. 

 

1.2 Research question 

What socio-economic characteristics describe the players in Marikiti Market, Machakos 

town, Kenya? 

 

2.0 Review of Related Literature  

2.1. Theoretical Literature Review 

Williams (2013) conducted a preliminary analysis of the more general economic and social 

conditions connected to increasing levels of informalization in order to evaluate the various 

stages of employment in informal companies around the world. According to the analysis of 

International Labor Organization surveys done in 43 countries, 31.5% of non-agricultural 

employees' primary employment is in an informal business. An exploratory analysis of the 

relationships between countries with higher rates of employment in the informal sector and 

economic underdevelopment (the "modernization" thesis), higher taxes, corruption, 

government meddling (the "neo-liberal" thesis), and insufficient state intervention to protect 

workers from poverty (the "structuralist" thesis") has revealed the need to synthesize various 

tenets from all three perspectives.  

 

2.1.1 Dualistic Theory 

René Descartes, a French philosopher and mathematician, is credited with developing the 

classical formulation of dualism in the 17th century, which is where the present issue of the 

link between mind and body originates (Feehan, 1991). In order to explain two-sector 

economies, the idea was created (Hart, 1973). The marginal economy is distinct from the 

formal economy, according to Hart (1973). According to Habib Mintz (2009), informal 

economies have few linkages to formal economy since the two operate in different sectors. 

Informal markets pay little to no attention to the informal and government regulations links.  

Dualists view informal enterprises as an economy with low-waged individuals and 

low skills in labor supply that cannot drive economic growth. In retrospect, formalization is 

the only way to achieve economic growth. The theory's attempt to differentiate informal 

firms from official ones suffers from serious flaws. Mensah (2021) contends that 

characterizing the informal economy as one rife with fraud causes a loss of tax income, 

weakens labor unions, and fosters unfair competition. To promote efficient and fair 

competition, the government should always have oversight over corporate operations in the 

nation. The dualist’s idea that the informal sector is separate from the formal sector of the 

economy reduces the regulations by the government for safety and health standards (Mohan 

et al., 2018). It leads to misallocation of resources, tax evasion, low investment rates, 

uninsured workforce, corruption, illegal activities. Although the informal entrepreneurs might 

provide to promote social mobility, it may be unattainable.  
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2.1.2 The Sustainable Livelihoods Framework (SLF)  

Understanding the realities of those living in poverty and the difficulties they have in trying 

to make a living is at the heart of the Sustainable Livelihoods Framework (SLF) (Department 

for International Developments) (DFID, 1999). The SLF is a vital instrument for evaluating 

the contribution of the informal sector to individuals working in it. Livelihoods, according to 

Majale (2002), are made up of the possessions, pursuits, and skills necessary to support 

oneself. In many developing economies, engagement in the informal sector is a modern 

means of subsistence (ILO, 2018). 

The SLF framework outlines the five key elements that affect people’s live hoods 

including; livelihood assets, livelihood strategies, the vulnerability context, institutions and 

policies, and livelihood outcomes as shown in Figure 2.1. 

The framework acknowledges that households construct their livelihood from 

available assets and also the assets within the broader physical and social economic context. 

This is represented by the hexagon in the center of the figure. These assets comprise of social, 

human, physical, financial and natural assets. Informal sector activities represent livelihood 

strategies that are facilitated by available assets and capabilities that enable the participants to 

move from poverty through earning an income. Rugutt (2016) noted that the livelihood 

approach acknowledges that the poor may not have cash but may have other material assets 

which dictate their livelihood needs.  

 

 

2.2 Empirical Review 

Okoedo-Okojie & Okwuokenye (2016) conducted a study to determine the impact of 

socioeconomic factors on retail yam marketing in Nigeria's Delta area and the ramifications 

for the prospective market growth of yam extension services. According to study results, 

women absolutely dominate the retail yam industry. The majority of them (71%) were 
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married and 65% went to primary school. Most of the marketers (35%) were between the 

ages of 40 and 49. 

In the fast-moving consumer products industry today, Wairimu (2020) investigated the 

prevalence of informal retailers. According to the study, there was an equal distribution of 

men and women throughout the three age ranges of 15–24, 25–34, and 35+. According to this 

study, 34% and 21% of the vendors at these unofficial marketplaces were between the ages of 

25 and 34, and 45% were between the ages of 35 and 24. 

Opata (2018) conducted research to identify the variables influencing South East 

Nigerian cocoyam producers' preferences for marketing channels. The study's data came from 

300 smallholder cocoyam growers. The choice of household cocoyam market outlet was 

found to be substantially influenced by age, storage costs, the quantity of cocoyam sold, the 

distance to the market, the purpose of farming, and the size of the farm. 

Agwaya and Mairura (2019) studied the dynamics of gender in Kenya's informal 

businesses. The objective was to pinpoint the root causes of the productivity gap between 

businesses owned by men and women in Kenya's informal sector. The poll found that male-

owned enterprises are more productive than female-owned ones. Differences in the 

endowment of production inputs, establishment characteristics, and entrepreneurial traits are 

the main causes of the productivity gap between the sexes. 

Maroko (2016) looked at the dynamics of cooked food vending in the Nairobi County 

neighborhood of Kayole. The study evaluated the socioeconomic characteristics of the 

vendors and the patrons, looked at the benefits of selling cooked food, and then identified the 

issues with the practice. The research found that the merchants' ages ranged from 19 to 50. 

But 64 percent of the business owners were between the ages of 31 and 50. 60.7% of vendors 

were female, and the majority (62.5%) were married. The results also demonstrated that the 

street food vendors' educational backgrounds had no bearing on the way they conducted 

business selling cooked food. 

Performance of Women in Informal Sector Enterprises was the subject of a study by 

Maina (2018). According to the study, socioeconomic factors, particularly starting income, 

credit score, and education, have a greater impact on women's performance than family-

related factors including marital status, length of marriage, family size, and domestic 

financial responsibilities. 

Musyoka, (2018) conducted a study on Motivating Factors and Challenges Of Women 

Entrepreneurs In Micro Enterprises in Machakos Town, Machakos County. According to the 

study’s findings, the majority of Machakos Town’s female micro entrepreneurs were married 

and between the ages of 40 and 49. 

In Delta State, Nigeria, Okwuokenye & Onemoease (2011) conducted research on the 

impact of wholesalers' demographic characteristics on the state's yam crop's marketing 

margin. The data was submitted by 80 randomly selected wholesale yam traders from 10 

markets spread throughout two LGAs of the state. Men (78.8%) predominate the yam 

wholesale market, and most of them (73.8%) are married and have a high school certificate 

(70%), according to research. The average age of the respondents, who ranged in age from 50 

to 59, was 48. The marketing margin was found to be significantly influenced by the 

marketers' age, marital status, and years of marketing experience.  

Kathuku (2014) did study on the issues affecting women who own small businesses' 

access to microloans in Machakos Open Market, Kenya. The majority of Machakos market 

female entrepreneurs, according to the survey, are young, between the ages of 26 and 35, 
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which is the most active and productive age range. In this age bracket, the majority of female 

business owners started their operations. 

 

3.0 Methodology 

For this study, a sample of the intended demographic was surveyed using a descriptive 

methodology to gather data. Given that the researcher wanted to determine socioeconomic 

features, frequencies, trends, and categories, a descriptive survey was the best option (Salaria, 

2012). The participants in the study were the vendors in Machakos' Marikiti Market. This 

was due to the fact that they constituted the majority of the market's informal enterprises. 

According to Machakos County “Keeping Food Markets Working (KFMW) 

programme” 2019 report, Marikiti Market has 100 traders selling various products. This 

study was interested in those traders who were selling cereals, fruits and vegetables. The 

research deployed simple random sampling to select 80 informal business operators (either 

owners or employees). Simple random sampling ensured that all the informal business 

practitioners in Marikiti market had equal chances of being selected into the study sample 

(Cooper & Schindler, 2009). 

The study used both primary and secondary sources to learn about the informal 

enterprises in Machakos town's Marikiti market. The study's objective was recorded in a 

structured questionnaire. The objective served as the foundation for creating the 

questionnaire. Without changing the variables, the logistic regression design was utilized to 

ascertain how the independent variable affected the dependent variable in the selected 

population. 

 

4.0 Findings and Discussions 

4.1 Social- Economic Characteristics of the Players in Marikiti Market, Machakos town. 

The study set out to investigate the socio-economic characteristics of respondents’ gender, 

age, marital status, formal education level and income level. This was deemed necessary to 

provide at the outset a context for interpreting the study findings. The findings were noted 

and summarized as presented in the succeeding sections. 

 

4.2. Respondents’ Gender Distribution 

The gender distribution was as summarized in figure 1 
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            Figure 1 Gender Distribution Source: Author, 2022 

Source: Author, 2022 

 

Research has established  that gender is a strong and important factor in many different ways. 

The Marikiti Market in Machakos Town has a majority of female participants, with 70% of 

the sampled traders being female and 30% of the respondents being male, according to data 

on the gender of the vendors. These findings supported Maroko's (2016) finding that a sizable 

proportion of women were employed in the unorganized sector. Additionally, data analysis 

revealed that 67% of people working for cooked food vending companies were women. 

According to Musyoka (2018), occupations are generally gender-specific, with women 

typically performing survivalist chores like selling fruit, cooking, creating clothes, and caring 

for children.  

The fact that approximately 75% of the sampled respondents were female confirmed 

this research outcome. This may be accounted for by the fact that most women lack the 

academic qualifications required to compete for formal jobs and, as a result, turn to the 

informal sector as a replacement for regular work. Again, worries about early marriages and 

pregnancies cause women to think that starting a side business is their only chance to make 

money to support their young children. In addition, timetables for jobs in the unorganized 

sector are flexible. The majority of self-employed individuals may effectively manage their 

own time by setting convenient opening and closing hours. Many women find themselves in 

this scenario as they balance work and domestic responsibilities. There were fewer men 

marketing the products in question than women. This could be attributed to the fact that more 

men are able to complete their education and receive the credentials necessary to apply for 

work in the formal sector. Additionally, for cultural reasons, many men choose not to engage 

in some business ventures, such as those that sell fruits and vegetables, as they believe it to be 

the preserve of women. 

 

4.3 Respondents’ Marital Status Distribution 

The research sought to establish the marital status of the respondents and figure 2 gives the 

summary of the findings. 

The research sought to establish the marital status of the respondents. According to the 

study's findings, the majority of respondents 55% were married, with 64.9% of them being 

women and 34.09% being men (Figure 2). There were more married people, which could be 

explained by the need to increase the family budget that their husbands so cherished. Their 

domestic stability also got a boost. Singles made up the second-largest category, and among 

them, 64.71% of them were women and 35.29 % were men. Since they had more 

responsibilities on their own, single parents were more likely to create their own enterprises 

as their only source of income. 
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Figure 2 Marital Statuses of the Respondents Source: Author, 2022 

 

Among the sampled respondents there were (11.3%) widowed, only (7.5%) and (5%) were 

separated and divorced respectively. Most of the widowed were females. The sudden 

departure of the family's breadwinner caused the widowed females to be discovered to be 

more than their counterparts, causing them to hunt for new sources of money in order to 

maintain the family's quality of living. This finding concur with Maroko (2016) who 

observed that the decision to set up these enterprises is tied to household livelihood pressures 

or needs. Most of the respondents (55%) were married, out which 65.91 were females and 

34.09% were males.  

 

4.4 Respondents’ Formal Education Level Distribution 

The respondents’ formal education level was analyzed and table 1 gives the summary 

of the findings. 

 Table 1 Respondents’ formal education level 

Gender 

Formal Educational Level 

Total No formal education Primary Secondary Diploma 

Male 00 07 13 04 24 

Female 06 12 34 04 56 

Total 06 19 47 08 80 

Source: Author, 2022  
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According to the research's findings, all of the respondents who made up 7.5% of the total 

had no formal education. This may be because many people without a formal education are 

reluctant to start businesses or hunt for jobs in them because they worry about losing money 

since they lack the requisite abilities. The results also showed that of the 23.75% with only an 

elementary education level, 36.8% of them were men and 63.2% were women. These select 

few individuals who have completed elementary school but do not intend to further their 

education try their luck in the unorganized labor market. 58.75% of the total respondents, or 

slightly more than half, had completed secondary school; there were 27.66% men and 

72.34% women respondents and lastly only 10% had a post-secondary school education.  

The findings support Okwuokenye & Onemoese's (2011) observations that most 

dealers had a high school education on average. Because they did not pursue any kind of 

training after high school, they ended up in the statistics for job seekers. After some 

unsuccessful job searching, they decide to work in the informal sector, where some become 

employees of established enterprises and the fortunate ones who can gather the necessary 

funds launch their own ventures. They must also find employment in order to pay for their 

own needs. Only 10% of respondents, according to the statistics, held a diploma.  

After earning their diplomas, they might have entered the informal economy since 

they couldn't find suitable jobs in the formal sector while looking for chances in their fields 

of training. The results are in agreement with Okwuokenye & Onemoese (2011) observations 

that most traders on average have a high school education. This meant that after high school, 

these ones did not proceed for any form of training and hence became part of the statistics for 

jobseekers. After a time of fruitless job hunting, the individuals decide to work in the 

unorganized sector, where some join as workers of those who are already established and the 

fortunate ones who can raise enough capital start their own businesses. They must also get 

employment because they must provide for their own necessities. The findings also showed 

that only 10% of respondents had a diploma. This can be the result of them joining the 

informal economy after receiving their diplomas since they couldn't find suitable jobs in the 

formal sector while looking for chances in their fields of training.  

 

4.5 Respondents’ Age Distribution 

 Analysis of respondents’ age in years was conducted alongside other individual 

characteristics and attributes. The summary of the age distribution findings is given in table 2. 

 

Table 2 Respondents’ Age Distribution 

Gender 

Age in years distribution  

Total Under 18 19-30 31-40 41-50 51 & above 

Male 01 05 10 07 01 24 

Female 00 11 20 12 13 56 

Total 01 16 30 19 14 80 

Source: Author, 2022 
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The research on the ages of the traders at Marikiti Market revealed that they ranged widely in 

age from 18 to over 51 years. This is similar to Maroko's (2016) finding that the majority of 

dealers were between the ages of 19 and 50. The majority of respondents (37.5%), however, 

were between the ages of 31 and 40, and 66.67% of them were women, compared to 33.33% 

of men. This demonstrates that people are more inclined to accept whatever work is offered 

that would enable them to support themselves when the labor market gets more competitive 

and possibilities for landing a rewarding position fall. Most people between the ages of 30 

and 40 considered dealing in various goods as a means of making money. Additionally, the 

majority of people in this age group have young families, necessitating the need for cash to 

support the demands of the families.  

Within the 41–50 year age range, which included 63.16% females and 36.84% males, 

came in second with 23.8%. Only one male responder was under the age of 18, and 14 

(17.5%) of the total respondents were 51 or older, with 7.14% of men and 92.86 percent of 

women. Only 17.5% of respondents were over the age of 51, which suggests that as people 

age, their capacity for managing a firm declines and that most leave the dynamic sector of the 

economy to retire to their homes. Additionally, as previously established, the majority of 

people enter the informal sector with the intention of meeting their children's fundamental 

needs, including their school expenses. However, once the kids are grown and independent, 

they abandon this purpose. The age distribution for this study was consistent with Wairimu's 

(2020) observations that there was an equal split between the three age groups of 15 to 34 

years, 25 to 34 years, and 35 and older. The study results showed that 45% of the vendors in 

these informal markets were aged 35+ years, with 34% and 21% representing ages 25-34 

years and 15-24 years, respectively.  

 

4.6 Respondents’ Income Distribution 

The monthly income for both self-employed and those employed by other organizations was 

analyzed. The summary findings are given in figure 3. 

 

Figure 3 Average Monthly Incomes 

Source: Author, 2022 

In the tested population, just 6.3% of people made money from sources outside from their 

enterprises. Most of them were making less than KSh 10,000 per month on average. To boost 

their income, some people might balance working a part-time job and managing a side 

business. This would also result in the establishment of jobs for other people because they are 
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unable to manage the business and handle their occupations at the same time. The majority 

(45%) of respondents who reported being self-employed earned between KSh 10,000 and 

20,000 per month on average. These are the people who run their own businesses because 

they can reduce operating costs and consequently avoidable losses. A quarter of the sampled 

population received an average monthly income from the business of KSh 20,001–30,000. 

When compared to others earning less, this income was better. This might be explained by 

the fact that they had made a higher initial investment than their counterparts and were 

carrying out the task themselves, saving money on unneeded expenses like payment for 

labour.  

On average, 30% of the respondents made less than Kshs 10,000 each month which is 

considered low income. This is explained by the multiple difficulties that the market traders 

faced. These difficulties included inadequate capital that kept many traders from enjoying the 

advantages of large-scale operations that result in maximum earnings. High operating costs 

may also contribute to poor incomes, for instance most traders acquire their goods from 

distant locations, which raises the cost of transportation. Additionally, the majority of the 

products are perishable items like fruits and vegetables, which means that enterprises that sell 

them lose money when they spoil. The aggregated data's arithmetic mean was 14,938 Kenya 

shillings, which was insufficient to pay for the costs of living in an urban area. Therefore, 

these findings are consistent with Ifeanyi & Mathews' (2014) finding that the wages of 

informal workers were frequently lower than those of official workers. 

 



 Journal of African Interdisciplinary Studies (JAIS): ISSN 2523-6725 (online)  
                                                               October 2022 Vol. 6, No. 10  
Citation: Kimweli, D. M; Mwendwa, P. K & Kauti, M. K. (2022). Influence of Socio-economic Characteristics 

of the Market Players on Urban Livelihoods in Marikiti Market, Machakos Town, Kenya.. Journal of African 

Interdisciplinary Studies, 6(10), 5 – 21. 

 

17   
Copyright © 2022 Centre for Democracy, Research and Development (CEDRED), Nairobi, Kenya. 

http://cedred.org/jais/index.php/issues  

 

4.7 Correlation Analysis 

Table 3 Correlation Matrix   
 

 Constant Role SEC Products(1) Challenges 

Constant 1.000 -0.967 0.092    0.158     0.186 

SEC 0.092 -0.338 1.000     0.337             0.052 

      

Source:  Author, 2022 

Some of the independent variables were negatively correlated like; social economic 

characteristic and the roles of the market, roles of the market and the type of the products. 

Others were positively correlated such as social economic characteristic and the product type. 

 

4.8 Regression Analysis 

Logistic regression was used to establish the aggregated contribution of the informal sector in 

providing a sustainable livelihood in terms of job creation, income source, and food source. 

The dichotomized sustainable livelihood was the response variable. The main question of 

interest was which of the explanatory variables were predictive of the response, improved 

livelihood or not. The analyses focused on establishing relationships between the binary 

livelihood outcomes living standards (measured by the variable raised living standards with 

“0” and “1” indicating un-raised living standards) against the social economic characteristics 

of the players in Marikiti Market. The model independent variables variability and 

significance was tested using ANOVA.  

The ANOVA analysis test findings indicated that, the independent variable significantly 

influenced the change of livelihood standards at 0.05 = . This was because at 0.05 =   

13.63 2.49c sF F=  = , and 2.12 08 0.05P e= −  .   

The full model based on the primary regressors is summarized in equation below, 

( )
ˆ

log logit
ˆ1

p
p y

p

 
= = 

− 
 

Y = -33.63 – 0.144 (Social Economic Characteristics) 

The constant value implied that, in the absence of all the independent variables, the livelihood 

would be at (-33.63). The social economic characteristics of the respondents impacted the 

livelihood change negatively by (-0.144) such that every unit change of social economic 

characteristic changed the respondent’s livelihood by (-0.144).  

 

5.0 Conclusions and Recommendations 

5.1 Summary of Findings 

This research sought to investigate the Influence of socio-economic characteristics of the 

Market players on Urban Livelihoods in Marikiti Market, Machakos town, Kenya. The 

response rate was 100%, hence eliminated the chance for nonresponse bias. Most of the 

respondents were females at 70% of the sampled traders. Further analysis of the respondents 
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showed that 55% were married of which 29 were females and 15 were males. There were 17 

(21.3%) singles of which 11 were females and 6 males. Among the sampled respondents 

there were 9 (11.3%) windowed. Regarding their education level, it was noted that, 7.5% of 

the respondents had no formal education and they were all females. Slightly more than half, 

58% had attained secondary school education and only 10% had a post-secondary school 

education. Most of the respondents 30 (37.5%) were within 31-40 year brackets followed by 

19 (23.8%) within 41-50-year age brackets. The variables; formal education level had both 

positive correlation and covariance with the response variable livelihood change while the 

respondents’ age, gender, and marital status related negatively with the response variable. In 

a multiple logistic regression there was a change of relation in the marital status but the rest 

of the variables maintained the relationship as indicated in the full model equation; Y = -

33.63 – 0.144 (Social Economic Characteristics) 

The constant value implied that, in the absence of all the independent variables, the livelihood 

would be at (-33.63). The social economic characteristics of the respondents impacted the 

livelihood change negatively by (-0.144) such that every unit change of social economic 

characteristic changed the respondent’s livelihood by (-0.144).  

 

5.2 Conclusions 

Based on the study findings and the preceding summary the following conclusions were 

made: 

i. Females made up 70% of the tested traders in the Marikiti Market in Machakos Town. 

Out of the respondents, 29 women and 15 men who made up 55% of the respondents 

were married. 7.5% of respondents were found to have no formal education, and they 

were all female. (37.5%) of the respondents fell into the 31–40 year age range, 

followed by (23.8%) in the 41–50 year range. 

ii. The social economic traits of market participants have a detrimental impact on urban 

residents' quality of life by (-0.144). The respondents welcomed the county 

government's efforts to enhance market operating conditions, particularly by promptly 

issuing trade licenses and constructing storage facilities. They did criticize the 

government for security issues and poor waste collection, though. 

  

 

5.3 Policy Recommendations  

i. It was noted that women made up the majority of the marikiti market participants. 

Therefore, more affirmative action is advised in order to advance women into formal 

mainstream employment and eliminate bias.  

ii. Neither the respondents’ nor their dependents' educational needs could be met by the 

enterprises’ revenues. Therefore, it was advised that the government extend bursaries 

to all Marikiti traders' dependents in order for education to serve as an equalizer and a 

fundamental right for every Kenyan.  

iii. The county government needs to start working on enhancing garbage collection and 

closing all security gaps. 
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 5.3.2 Recommendations for Further Research 

i. Since the studies were conducted in Marikiti Market, Machakos town on single point 

in time. The same should be done continuously and at different sub- counties and 

counties to ascertain the results and generalizability of the findings. 

ii. A similar research can be replicated at other sub- counties and counties but using 

different variables 
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